GIGAOM

Brand Guidelines |



PROMOTE YOUR SOLUTION
WITH OUR BRAND

GigaOm offers a series of Radar Report marketing assets

to help you get the word out. Use this guide to learn how

to use our marketing enablement assets while helping GigaOm
maintain its brand identity.
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RADAR PROMOTION | OFFICIAL PROMOTIONAL ASSETS

GigaOm Achievement Badges

The 2026 lineup of GigaOm Achievement promotional badges. See pages 10-13 for approved usage examples. GIGAOM SUPPLIES ASSET

RADAR POSITIONING RADAR VELOCITY

RADAR QUADRANT BADGES
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RADAR PROMOTION | OFFICIAL PROMOTIONAL ASSETS

GigaOm Achievement Badges

Achievement Badge Alternative

Areas where the full-size badges are not appropriate due to space constraints, GigaOm supplies a compact version,
used primarily for email signatures. See page 13 for additional usage.

GIGAOM SUPPLIES ASSET

GIGAOM GIGAOM

GIGAOM

RADAR 2026 RADAR 2026 RADAR 2026 RADAR 2026

> FOUNDATION BUILDER « > ENDURING INNOVATOR < > W < > DISRUPTIVE PIO) <

GIGAOM

GIGAOM GIGAOM GIGAOM GIGAOM

RADAR 2026 RADAR 2026 RADAR 2026 RADAR 2026

-«
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RADAR PROMOTION | OFFICIAL PROMOTIONAL ASSETS

Social Media Card Design | Design Option A | Radar You may apply your logo to the upper right corner.

<) Your logo

Social Media Card Template | Design Option A
To create the design depicted here (Design Option A), GigaOm
will provide a blank template upon request in Adobe lllustrator with
certain elements included, such as the GigaOm lock-up and logo bar
across the top.

it = _

L=

[Your Company] s

named a Laader in

Gigam Radar Report
el

DISRUPTIVE PIONEERS

BUILD YOUR OWN GRAPHIC

[Your Company] is o compny —> =
n a m ed a Lea d e F n Y GigaOm provides blank template. You create this design.
GigaOm Radar Report
fo r [S u bJ eCt]' You may remove the Radar from it's outer frame.
Company @ This design option maintains the axis labeling.
ENST
READ REPORT comee N
Company ® %

‘You may apply your messaging in You may apply a strip of color You may add a highlight to emphasize your placement;

your brand's font. in your own brand colors. When however, the highlight may not replace or obscure your
using the GigaOm Radar graphic, company name, or any competitors names. The highlight
pllease maintain a clean, white box must contain your company name only, and the font size
background. should not exceed 125% of the font size on the Radar graphic.
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RADAR PROMOTION | OFFICIAL PROMOTIONAL ASSETS

Social Media Card Design | Design Option B | Radar You may apply your logo to the upper right corner.

< Your logo

Cempenve @® Company

Company @ ® Company [Your CompanY] is
named a Leader.

Lorem ipsum dolor sit amet, conse
Companygy ® Company tetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut

Social Media Card Template | Design Option B

To create the design depicted here (Design Option B), GigaOm

will provide a blank template upon request in Adobe lllustrator with
certain elements included, such as the GigaOm lock-up and logo bar
across the top.

conou @ vrions

—

GigaOm provides blank template. You create this design.

laoreet dolore magna aliquam erat
R O volutpat.

Company @

Company @

I

BUILD YOUR OWN GRAPHIC

You may add a highlight to emphasize your placement; You may apply a strip of color You may apply your messaging
however, the highlight may not replace or obscure your in your own brand colors. When in your brand’s font.

company name, or any competitors names. The highlight using the GigaOm Radar graphic,

box must contain your company name only, and the font size pllease maintain a clean, white

should not exceed 125% of the font size on the Radar graphic. background.
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You may remove the Radar from it's outer frame.
This design option maintains the axis labeling.

The new Radar requires a white, or very high contrast
background to acommodate vendor names that may
bleed off the edge of the Radar graphic.



RADAR PROMOTION | OFFICIAL PROMOTIONAL ASSETS

Social Media Card Design | Design Option C | Achievement Badge You may apply your logo to the upper right corner.

@ Your Iogo Social Media Card Template | Design Option C

To create the design depicted here (Design Option C), GigaOm
will provide a blank template upon request in Adobe lllustrator with
certain elements included, such as the GigaOm lock-up and logo bar
across the top.

o o ) ——T

[Your Company] is named
aLeader in GigaOm Radar

. H Report for [subject].
[Your Company] is named

a Lea d er i n Gig a O m Ra d a r GigaOm provides blank template. You create this design.
Report for [subject].

You may use the GigaOm achievement badge over a
-— | white background. GigaOm recommends avoiding
colored backgrounds when using the achievement
badge, but you may use subtle branding elements.

READ REPORT

e T——

BUILD YOUR OWN GRAPHIC
You may apply your messaging You may apply a strip of color
in your brand’s font. in your own brand colors.
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RADAR PROMOTION | OFFICIAL PROMOTIONAL ASSETS

Landing Page and Press Release

Q Your logo Press Release Q Your logo Press Release

Landing Page*

You may use the GigaOm Radar on your landing pages.

Your company is named a Leader in GigaOm Report
Company Press Release: [Company] leader in GigaOm Radar Report.

Lorem fpsum dolor sit amet, consectetuer adipiscing i,
sed diam nonummy nibh euismod tincidunt ut aoreet
dolore magna aliauam erat volupat. Ut wisi enim ad minim
venlam, quis nostrud exerci tation ulameorper suscipit
lobortis nis! ut alfauip ex ea commodo consequat. Duis

autem vel eum e dolor in hendrerit in viputate velit

‘esse molestie consequat, vel ilum dolore eu feugiat nulla
faciss at vero eros et accumsan et usto odio dignissim
Ui blandit praesent luptatum 221l delenit augue duis

,,,,, @ dolore te feugalt ula facls,
,,,,, Lorem fpsum dolor it amet,cons ectetuer adipiscing eit,
e sed diam nonummy ibh euismod tincidunt ut laoreet

olore magna aliquam erat volutpat Ut wisi enim ad minim
venlam, quis nostrud exercl tation ulamcorper suscipit
Iobortis nis! ut allauip ex ea commodo consequat.

Press Release*
You may use the GigaOm Radar, the social media artwork, or the
GigaOm Achievement Badge.

Your company is named a Leader in GigaOm Report
Company Press Release: [Company] leader in GigaOm Radar Report.

Lorem Ipsum dolor st amet, consectetuer adipiscing elf.
Sed diam nonummy nibh evismod tincidunt ut laoreet
dolore magna aliauam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ulamcorper suscipit
lobortis nis ut allauip ex ea commodo consequat. Duis
autem vel eum fure dolor n hendreri in vulputate vellt
esse molestie consequat,vel ilum dolore eu feugiat nulla
facilss at vero eros et accumsan et usto odio dignissim
Qui blandit pracsent Iuptatum zzril delenit augue s
dolore te feugait nulafacils,

Lorem ipsum dolor st amet, cons ectetuer adipiscing elf,
sad diam nonummy nibh euismod tincidunt ut aoreet
dolore magna aliauam erat volutpat. Ut wisi enim ad minim

venlam, quis nostrud exerci tation ulameorper suscipit
lobortis nis ut alfauip ex ea commodo consequat.

Alternatively, you may use the GigaOm GigaOm
Achievement Badge or the social media artwork
on your landing pages.

*You may combine on one landing page or press release no more than two

GigaOm Radar art assets, as well as your company logo, marketing messaging,
or other branding elements, provided they are properly set apart from each other
by a reasonable distance.

12 | ©GigaOm | 2026












RADAR PROMOTION | OFFICIAL PROMOTIONAL ASSETS

Improper Use of GigaOm Radar Marketing Assets | Achievement Badge

g ouTichE” ¢
Container Netwol . N
Container Networking v3 l _ Container Networking v3

RADAR 2026

RADAR 2026 RADAR 2026

Do not stretch the graphic vertically or horizontally. Never change the colors.

IGAOM
GIGAOM f el GIGAOM
RADAR 2026

RADAR 2026 S — o &
D oo @
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Container Networking v3 ‘

Do not crop the graphic.

GIGAOM
RADAR 2026
[ ourcnel |

RADAR 2026

Never change the typeface.

(cl{c].\®) ]

RADAR 2026




RADAR PROMOTION | OFFICIAL PROMOTIONAL ASSETS

Improper Use of GigaOm Radar Marketing Assets | Achievement Badge

4 Your logo Press Release

Company
353 follo + Follow

Am volor sitium eosape doluptio. Et eni vid elecaerum aut Your company is named a Leader in GigaOm Report
estibus et as es volupti Non con re a porio corum eossi quos et Company Press Release: [Company] leader in GigaOm Radar Report.
mod quia eum, odit odis reiusapis adistii stisimo fuga. Lorem ipsum dolor sit amet, consectetuer adipiscing elit

GIGAOM sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad minim
@ Yourlogo RADAR 2026 veniam, quis nostrud exerci tation ullamcorper suscipit
- PACING ‘ -« lobortis nis! ut aliquip ex ea commodo consequat. Duis

autem vel eum iriure dolor in hendrerit in vulputate velit
esse molestie consequat, vel illum dolore eu feugiat nulla
facilisis at vero eros et accumsan et iusto odio dignissim

qui blandit praesent luptatum zzril delenit augue duis

. dolore te feugait nulla facilisi.

[Your Company] is named GIGAOM

a Leader in GigaOm Radar e e e
Report for [subject]. dolore magna allquam erat volutpat, Ut wis! enim ad minim

veniam, quis nostrud exerci tation ullamcorper suscipit

Iobortis nis! ut aliquip ex ea commodo consequat.

READ REPORT

Never use the compacted Achievement Badge on a social media card. Always Never use the compacted Achievement Badge on a press release. Always use the
use the full size Achievement Badge. See page 9 for proper usage. full size Achievement Badge. See page 11 for proper usage.

17 | ©GigaOm | 2026






CLIENT WEBINAR PROMOTION | PROPER USE OF GIGAOM ASSETS

Webinar Announcement Design Guidelines
Logo heirarchy rage 1072

When designing webinar announcements that feature GigaOm analysts or
experts, the creative should primarily reflect your company’s brand while
incorporating GigaOm as a co-branding partner.

Logo Hierarchy

Because the webinar is hosted by your organization, your brand should
be presented as the primary (hero) brand, with GigaOm positioned as the
supporting brand.

To maintain this hierarchy: (Example 1)

A Your company logo should appear first in the visual composition.
B The GigaOm logo should appear second, in a secondary position.
Logos may be displayed side-by-side, provided that:

« Your company logo appears first.

« The two logos are separated by a vertical rule.

« Adequate padding is maintained between each logo and the rule to
ensure visual clarity.
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In appearance with:

EXAMPLE 1: PROPER USE OF LOGO AND COLOR CONTRAST

d <) Your logo

Occuptat pa aut poratur, corum

la velias solestio beatus que corrovit

Day, Month and date, year, time

Register now!

The artwork above illustrates an example webinar
announcement layout. Your organization's colors, fonts, and
visual elements should be applied accordingly. This example
is provided to demonstrate proper co-branding placement and
usage when incorporating the GigaOm brand.

Approved background color:
GigaOm Charcoal Gray
#2A2E33



CLIENT WEBINAR PROMOTION | PROPER USE OF GIGAOM ASSETS

Webinar Announcement Design Guidelines

When designing webinar announcements that feature GigaOm analysts or experts, the
creative should primarily reflect your company's brand while incorporating GigaOm as a
co-branding partner.

LColor and Contrast Considerations

The GigaOm logo includes a sky-blue "O", which must maintain sufficient contrast
against the background.

To ensure proper brand presentation: (Example 2)

C The GigaOm logo must not appear on backgrounds that reduce contrast or make the
sky-blue "O" difficult to distinguish.

D Avoid placing the logo on backgrounds that create visual vibration or conflicting color
combinations.

If suitable contrast cannot be achieved within your design, the GigaOm logo should
instead be placed on an approved GigaOm background color. This ensures the GigaOm
mark remains legible and visually consistent across all co-branded materials.
See example 1.

See next section for more details on using the GigaOm logo.

20 | ©GigaOm | 2026

EXAMPLE 1: PROPER USE OF LOGO AND COLOR CONTRAST

EXAMPLE 2: COLOR AND CONTRAST VIOLATIONS

<) Your logo

Occuptat pa aut poratur, corum
la velias solestio beatus que corrovit

Day, Month and date, year, time

Register now!

C+D







LOGO | BRAND ELEMENTS

Clear space

-~ GIGAOM

MINIMUM CLEAR SPACE

|
CLEAR SPACE IS DEFINED AS THE
WIDTH AND HEIGHT OF THE "G"
IN GIGAOM. -

MINIMUM SIZE (50 PIXELS WIDE)

GIGAOM
I

50 PIXELS

The GigaOm logo requires “breathing” room. Please do not allow any
content or design elements to encroach into its minimum clear space.
More space is always better, but when space is tight, use the minimum
space as depicted.
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LOGO | BRAND ELEMENTS

Backgrounds

GIGAOM

A+B+C D
The GigaOm logo must always be displayed with The GigaOm “reversed” logo may appear over
proper contrast. Use a white background, or dark images for optimum contrast.

the GigaOm Blue or GigaOm Gray backgrounds.
(See color palette, p12)
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LOGO | BRAND ELEMENTS

Improper use of the GigaOm logo

G\GAOM GIGAOM

GIGAOM

Do not rotate the GigaOm logo. Do not apply a drop shadow to the GigaOm logo.

GIGAOM

a f. dopta GE (o 1 1 lp:0 et .. Pl QUIGTPGPEE, GIL T oPoed VG THPNTEIR G AdwdP. 1A PITEIR i M
q t. jopta GE 1o 1 1 ) CEPIL .. Pl putPhpoh 33T . PHL . R gy, EXXGTHTEIR A IR

GIGAOM GICAOCM

Do not vertically stretch the GigaOm logo. Do not outline the GigaOm logo.

The GigaOm logo must always be reproduced with care. The examples above are off-brand and are not acceptable.
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Do not use the GigaOm logo over a busy background.

GIGAOM

Do not horizontally stretch the GigaOm logo.



GigaOm 2026 Brand Guidelines

Please contact marketing@gigaom.com for questions or special requests.


http://www.gigaom.com

